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B.Com. Semester - 6 (CBCS) Examination
Oct/Nov -2020
BUSINESS MANAGEMENT -6 (ELECTIVE)

(Marketing Management)

Time: 2:00 Hours Marks: 56
Instructions:
1. Figures to the right indicate marks.
2. There are four questions in the question paper.
3. Write any one from Que.1 and Que.2
4. Que. 3 & 4 is Compulsory.
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ENGLISH VERSION
Que-1  (A) What is market segmentation? Explain suitable market segmentation for agriculture (10)
products.
(B) Discuss stages of buying process of consumer products. (10)
OR
Que-1  (A) Which important factors are considered for behavioral segmentation?
(B) Explain with example the types of buying behavior.
Que-2  (A) Explain correlation method of demand forecasting. (10)
(B) Explain methods of demand forecasting for new product. (120)
OR
Que-2 (A) Explain importance of demand forecasting.
(B) Discuss criteria for good demand forecasting method.
Que-3  Explain in detail service providing associations. (18)
OR
Que-3  Write short notes:-
(1) Product strategy (2) Place and Distribution (3) Price and Pricing Policy.
Que-4  Explain in detail Online Markting. (18)
OR
Que-4  Explain significance of Social Marketing and Green Marketing
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